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NATIONAL SEPTEMBER 11 MEMORIAL & MUSEUM JOINS AD COUNCIL TO
LAUNCH PUBLIC SERVICE ADVERTISING CAMPAIGN AHEAD OF 10th
ANNIVERSARY OF SEPTEMBER 11, 2001

The 9/11 Memorial also Announces Release of “Memorial Guide” App to Apple App Store,
Allowing iPhone Users to Explore the Arrangement of Names on the Memorial

PSAs Feature Robert De Niro, Billy Crystal, 9/11 First Responders, Family Members, and
others, and Urges Citizens to Honor, Remember and Reunite

NEW YORK (Aug. 24, 2011) — The National September 11 Memorial & Museum (9/11
Memorial) today joined the Ad Council to launch a public service advertising (PSA)
campaign asking citizens to “honor, remember and reunite” for the 10t anniversary of 9/11
by donating to or visiting the Memorial. The first PSA will air in the weeks leading up to
the 10t anniversary of 9/11; the Memorial will be dedicated on that day and opens to the
general public the following day, Sept. 12, 2011.

The 9/11 Memorial also today launched a new platform for the Memorial Guide,
which displays the entire names arrangement of the Memorial. The Memorial Guide is now
available as an app for iPhone through the Apple App Store on the smart phone. The app
includes oral history content provided by StoryCorps, a partnership organization of the 9/11
Memorial.

The Memorial Guide also reveals the layers of meaning that underlie the
arrangement and displays brief biographical information about the victims, as provided by
next-of-kin. The same application was previously available online at
names.911memorial.org and will be available on electronic directories at the Memorial
when it opens in September. Windows and Android versions of the app will also soon be
available.

In the PSAs, among those featured are 9/11 family members, 9/11 first responders, a
survivor from the World Trade Center, an electrical worker on the 9/11 Memorial site, a
Lower Manhattan resident, and a flight attendant. 9/11 Memorial board members Robert
De Niro and Billy Crystal are also participating in the PSA campaign, conveying to viewers
the message to honor, remember and reunite, and providing information on how to donate
to or visit the Memorial.

“9/11 affected people across the country and around the world,” said National
September 11 Memorial & Museum president and CEO Joe Daniels. “This Memorial means
something different for everyone, but I hope that in some way, it offers a chance for people
to come together again in the spirit of unity we all remember from the days and weeks after
9/11. I am grateful for the Ad Council’s support of this important campaign.”
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The PSA campaign was created by the 9/11 Memorial and produced by Spark
Productions and will air on both local and national television with the help of the Ad
Council. Thanks to the support of the National Football League, Major League Baseball,
and Major League Soccer, the ads will also air at the New York Jets-Dallas Cowboys game
at the New Meadowlands Stadium, as well as at other NFL games, MLS and MLB games.
Radio, print, outdoor and web ads are also planned and will run and air in the days and
weeks leading up to the anniversary and throughout the year.

“We are honored to join the National September 11 Memorial & Museum to raise
awareness and encourage support for the Memorial,” said Peggy Conlon, president and
CEO of the Ad Council. “Immediately after the tragedies the advertising and media
industries came together to support a number of critical public service messages, which
helped our country heal, and I believe the media community will once again come forward
and donate significant time and space for this poignant creative.”

The Ad Council is distributing the PSAs to more than 33,000 media outlets
nationwide. To date, the following media outlets have provided early commitments to
support the new campaign: Clear Channel, A+E Networks, ABC Family, Adlink & Time
Warner Cable Media, AMC Networks, CBS Corporation, CBS Outdoor, Cemusa, Comcast
Spotlight, Discovery Communications, Fox Broadcasting and Fox’s Cable Networks, Fox
News Channel, Fox Business Network, Ion Media Networks, Mediacom Communications
Corporation, NAB, The Networks of NBCUniversal, Tennis Channel, The New York Times
Company, Titan, Turner Broadcasting System, Inc., TVB, Van Wagner and Viacom Media
Networks.

The following production and distribution companies have donated their services for
the new campaign: PHD, DG, Hula (formerly known as Firstspin), Magno Sound & Video,
Media Max Online and the National Captioning Institute.

Clear Channel Communications has partnered with the 9/11 Memorial and will use
its media platforms to help raise public awareness of and educate audiences about the
Memorial and how to make a donation.

Clear Channel will devote significant outdoor and radio advertising inventory to the
PSA campaign throughout September. The campaign messages will be featured on high-
visibility static and digital signage throughout the New York Metropolitan area, with a
focus on New York City, and will include carriage on the company's Spectacolor SpecHD
video board in the heart of Times Square.

Clear Channel's support will also include a comprehensive radio PSA campaign
across Clear Channel's five NYC radio stations: Z100, Q104.3, KTU, 106.7 Lite FM and
Power 105.1, including 9/11 event simulcasts on the stations' streaming websites, and
broadcast interviews with 9/11 Memorial representatives.

“Joining with the 9/11 Memorial to help commemorate this special event, and to help
the Memorial communicate with our audiences in New York and around the nation is a
project that has touched all of us,” said Lisa Dollinger, COO for Clear Channel. "We're
honored to be part of this important work and engage with our community on behalf of the
9/11 Memorial."

PSA Participants Include:

Richard Beatty is a retired member of the Port Authority Police Department and he
responded to the 9/11 attack from his command station on the George Washington
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Bridge. He assisted in the evacuation of the North Tower and he stayed on site until it
collapsed to help people to safety, sustaining injuries from the collapse in the process.

Detective David Brink is a member of the New York City Police Department and was a first
responder on 9/11. His partner was killed in the attacks along with other members of the
NYPD. Detective Brink has generously donated a number of items to the Memorial
Museum, including clothing he wore during the nine-month recovery and cleanup efforts at
Ground Zero.

Christopher Cannizzaro was just 10-months old when his father, Firefighter Brian
Cannizzaro, was killed on 9/11. Brian was a member of the Fire Department of New York
Ladder Company 101, located in Red Hook, Brooklyn. Christopher, now 10 years old, lives
in Staten Island.

Manuel Chea worked at a bank on the 49th floor of the North Tower and was in his office
when Flight 11 struck the building. He escaped from the building shortly before the
collapse of the South Tower. Mr. Chea now works at the NYC Office of Emergency
Management.

Billy Crystal is a member of the 9/11 Memorial’s Board of Directors. On October 20, 2001,
in the wake of September 11, Billy Crystal participated in the “Concert for New York,”
along with Paul McCartney, David Bowie, Billy Joel, Bon Jovi, Elton John, and Bill Clinton
among many others. The concert raised over $35 million for the Robin Hood Relief fund,
which helps the families of victims of the September 11 terrorist attacks. Crystal also
appeared in television spots for the “Miracle of New York” public awareness campaign to
help encourage tourism for New York City.

Robert De Niro is a member of the 9/11 Memorial’s Board of Directors. Following the 9/11
attacks, De Niro co-founded the Tribeca Film Festival to help revitalize culture in Lower
Manhattan. De Niro takes pride in the development of his production company, Tribeca
Productions, and the Tribeca Film Center, which he founded with Jane Rosenthal in 1988.
Through Tribeca, he develops projects on which he serves in a combination of capacities,
including producer, director and actor.

Anthoula Katsimatides is a member of the 9/11 Memorial’s Board of Directors. She lost her
brother, John, who worked at Cantor Fitzgerald in the NorthTower. Anthoula served as
the former Assistant Vice President for Family Relations at the Lower Manhattan
Development Corporation, and she currently lives and works in New York as an actress.

Cal Jones is the Manhattan Borough Historian Emeritus and served as Borough Historian
on 9/11. Mr. Jones is a fellow at the New York Academy of History. He donated a small
archive of ephemera that he collected related to 9/11 to the Memorial Museum. He was born
and raised in Harlem.

Lieutenant Mickey Kross is a retired member of the Fire Department of New

York. Lieutenant Kross was in a stairwell in the North Tower when the building
collapsed. Miraculously, this section of the stairwell protected Kross along with 15 other
people, who were eventually pulled from the rubble. Kross suffered just a cut on his nose
from the experience and aided in the recovery and cleanup efforts at Ground Zero. Mickey
donated the fire helmet that he was wearing on 9/11 to the Memorial Museum.

Juana Lomi is a paramedic at New York Downtown Hospital, located just blocks from the
World Trade Center. She was one of the first paramedics to arrive on site on the morning
of September 11. She continues to work at Downtown Hospital.
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Teresa Mathai lost her husband, Joseph Mathai, on September 11. He was at a meeting at
Windows on the World, the renowned restaurant on the upper floors of the North

Tower. Ms. Mathai is the Co-Chair of the Family Advisory Committee for the
Massachusetts 9/11 Fund. To learn more about this organization click here.

Pat Moore lives on Cedar Street in Lower Manhattan and was home when the 9/11 attacks
happened just a few short blocks from her apartment. She is a member of the Community
Board 1, representing the Lower Manhattan community, and has been a vital supporter of
the rebuilding and rebirth of downtown community.

Dennis Moran is a member of the International Brotherhood of Electrical Workers union
Local 3 and is helping to build the 9/11 Memorial and Museum. His union lost six members
in the 9/11 attacks at the World Trade Center.

Sara Nelson is the International Vice President for the Association of Flight Attendants
and works for United Airlines. Sara connected the Memorial Museum with United Flight
Attendants Andrea Jones, Patrice Richardson, and Jennifer Workman Golden, who created
memorial quilts from retired airline uniforms for the families of the airline professionals
killed on Flight 175. They also donated a quilt to the Memorial Museum, featuring the nine
names of those lost on Flight 175.

Austin Vukosa lost his father, Alfred Vukosa, on 9/11. Alfred worked at Cantor Fitzgerald
on the 1034 floor of the North Tower. Austin lives with his mother, Shiri, and brother,
Adam. He is a junior in high school.

ABOUT THE NATIONAL SEPTEMBER 11 MEMORIAL & MUSEUM

The National September 11 Memorial & Museum is the not-for-profit corporation created
to oversee the design, raise the funds, and program and operate the Memorial and Museum at
the World Trade Center site. The Memorial and Museum will be located on eight of the 16 acres
of the site. The Memorial will be dedicated on the 10th anniversary of the 9/11 attacks and will
open to the public the following day. The Museum will open in 2012.

The Memorial will remember and honor the nearly 3,000 people who died in the horrific
attacks of September 11, 2001 and February 26, 1993. The design, created by Michael Arad and
Peter Walker, consists of two pools formed in the footprints of the original Twin Towers and a
plaza of trees.

The Museum will display monumental artifacts linked to the events of 9/11, while
presenting intimate stories of loss, compassion, reckoning and recovery that are central to telling
the story of the 2001 attacks and the aftermath. It will communicate key messages that embrace
both the specificity and the universal implications of the events of 9/11; document the impact of
those events on individual lives, as well as on local, national, and international communities; and
explore the continuing significance of these events for our global community.

When the Memorial opens, construction will continue on the other World Trade Center
projects and free visitor passes will be temporarily required. To plan a visit to the Memorial or
learn how to contribute, go to 911memorial.org. Follow the Memorial & Museum on Twitter:
@septllmemorial.

Contact: Michael Frazier/Lynn Rasic 212-312-8800
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